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4+ Antecedents of Consumptive Behavior prior the Celebration of Eid

5 Al-Fitr During the Covid-19 Pandemic
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i Introduction

2 The need to weloome Idul Fied in Indonesia is very high, both for food, dodhing, and
Zl secomdary needs, Espedally in Madura, which has oao Exdeul-Firr and Idul Fiod holidays
22 Abowivah and Liata 20200 said that the pattern of consumptive behavior was comsidered
I3 nwormal so thar people comtinue o be in the capitalizis” prip. This siodandon wgpes wnusoal
4 actions so bt sperding will swell than usual.

25 The coowds of people who have been on the sireers for almosea month can be seen in shops
2 that fulfill basic neede, traditional markers, as well az elecrronic and fashinn shope. Even
r) though the current amuation 12 noc expecred, as gsual, the consumptive behavor carned our
28 by minthers is very high [Michals et al., 20200, According to Assaad 2016], economic lireracy
20 affects consumptive behavior, This shaws that consumptve behavior is inBuenced by hoaw
L1l high the level of sconomic bteracy is, the more rational consumptive behavior will be.
3 Ecomamie growth in developed countries wall impact the ceonomy in Tndonesia so that it can
32 imcrease the income per capita of the popubiton and the standand of lving: of the people in
13 Indonesia, It is influenced by the shopping behavior of a houwsewife as o familv fnancial
M monagement or g comfortable shopping place and prosades all conswumer needs influencing

35 consumer behavior
o &

Mo Inaddition, according to Solihor & Arnask (2005, 1t 15 revealed that cconomic litemey has a
A significan influence on consompeive bebavior, which means that if there §s an inercasc in
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ceonamic lreracy, the smudents’ consumptive behavior will ke more ratonal, Furthermore,
acoording m the Central Statsocs Agency (BPS Quamer 1 (2009, the eoonomy and
suthorzation estimate that economee prowth will be higher tharn the achievernent in the fest
quarter af X8, which was 5.06%, the leading supporter of which & more substantial
husehok] consumption. Aceording to the Indonesian Eetail Associaton (APRINDCY, adhead
of Hid al-Firr, the number of mall visitors has expenienced a deastic increase, berween 2000%
to 300, According to APRINDCY, the numbser of mall visitors has inereased by 1000 in the
maiments leading up b Eid al-Fitr (Putrs and Sakirne, 200170

The explanations above show that consumptive behavior & very attached to socety, hoth in
the kwer, middle and uppE classes, for needs that may not bhe urgEnt Mot conmumers make
'|'.|u1'v|."|'|.'|.'h1'; withicat ||'|in'.lli1'||]_rI ahiout the ||::|r|.3.; e o jusT Fulﬁl]:inﬂ their Fl'tl.'!'”i'_l:l'! ar ].iE!!.'I:!.'!E
desires, With the current simuation in the pandemic, it & berter w use it o =§F or invest
existing furds so that they can be helpful for life to come. Accoding o Livana et al, 2000,
the Covid-19 pandemde has spread theoughow the world and is facing a seladvely high death
rate and economic loss, and these conditons will affecr the kevel of people's lives, Thercfore,
the government has implemented a2 large-scale lockdown and social borders (PSBB) o
suppress the spread of COVID-14 and minimize the number of vicoms and the varous opes
of losses due w the pandemic.

Hemever, in realicy, in Pamckasan, the middle and liswer cliss poople peefor oo buy elothing
and food thar will be served when Eid al- Fire arrives. Fuethermore, this & anfomunate becaose,
durng the Covid-19 pandemic, people should limat gathering acovioes i omrder to break the
chain of the Covid-19 vinus (Gupia, 200211, The people’s penchant for spending on knick-
kenacks cannot be used, Thes 15 because there is a prohibition by the govemment oo minimize
gatherings durmg Eie al-Fitr.

The phenomiennn of buyving goods before Eid l"':rrr which was found in Pamekazan can he
clasmified as 2 form of consumptive hehavior. In the context of the COAVTRA19 pandemic,
many researchers have adopied an analyvas of consumer buving behavior boease i1 can
provide an overview of the impact of COVID-1% on consumer behavaor, meliding in the
form of consumptive behavior, This is a8 research by Sumbaga (2021) which found an
merease in online purchases dunng the covid- 1% pandemic, Another smdy was canducted by
Affandy and Promad (20215 whe found that COVITE Y had changed che behavior of Musim

consumers n making purchases.

The results from the teo previous studes support the Iink beoween the COVID- 19 pandemic
situation and consumer bebavior. However, there is no rescarch thar specifically examines
consumpiive behavior before Exl al-Fie and the facioes that become s anecedents,
Bcrefore, this smdy was carried owm with the aim of analyring the antecedens of
consumpuve behawor i the COVID-1Y pandemic simaton and ahed of the Bid al-Fior
celebramon The antecedents of consumpove bebavior analvzed are imited toomtemal fctors
and exreral factors.

Method

The type of this research 15 causal quanaraove o determine the effect of rwo ndependent
variables, namely Internal Facror (X D and External Factor (508 an one independent variahle,
namely Consumprve Behavior (Y). The rescarch data was ohtained from diswribunng
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Bcstionnaires to rescarch respondents totaling 126 houscwives in Pamekasan Regency, The
data oheained were then processed wsing multple regression wosts using the SPSS proaram.

Results and Discussions

Before the muldple repression west is careied ou, it B nocessary 1o carey out validiy tests,
relinbility tests, and classical assumption tests. Following are the tesulis of the validity test of
the Intermal Facrors (X1, Bsternal Factors (X233, and Consumptive Behavier (Y] vadables
segquentially:

Table 1. WValiclity rest of Internal Facrors (K1)

Ingarors Pearson Correlarion Signifikansi KcfJangan
Xl L LUK & alid
Xiw L (1K N alid
a3 A2 LK Yalid
x4 S8 (15 &alid
Mls il T A alid
ML o (10K Y alid
X107 G 1K N alid
X1H AR 110k W alid
XL LS 11K W alid
X1 kL RN Valid

The msults of the vabdiry tese of the Internal Facrors (K1) vasiable in the mble shove show
that all mclicivses of these vanables are valid, This s based gnothe Peamson correbition value
for cach ndicator which = preater than rable of (L1460 {n=128), and the sznificance valie
of gach indicator i= less than 0.5, Thus it can be concluded that all indicarors of the Intemal
Facrors {417 vagable can be tested further in this sndy,

Table 2. Yalidicy vear of Exiernal Facwoes (R2]

Indicators Fearsor Corvelarion Signifikansi Ke terangan
Hil s 0] Y alad
Ha? e i Waled
N33 SIh 0001 Valid
X4 il (001 Valid
X35 B3 o0 Valad
N1a S i Walad
ka7 S | halad
b . L 58 S xud
pY] AR TN Valid
XL N (L] Walad

aae resule of the validicy st of the Exvemal Facwors {X2) wapiable in the mable dbove show
that all indicatass of these vanables afe valid This 18 based an the Pearson correlanan value
for ench indicator which i preater than ¢ table of (L1460 (n=124), and the siznificance value
aof ench inchicaior is ]u:ns than II.IIIE-\. Thus 11t cen bhe :::-nr]ud:n;l thac rll iJirJil::.tl:rr.-: of the Externnl
Factors X1} variable can be tested further in thas study.
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Table 3. Validity west of Consumptuve Behavior (%)

Indicatirs Fearsapn Core iAo Sighlikansi Keteramgan
Wl ~HhL JLARLEY Walid
Y2 s, AL Valid
W5 SHE (1] W alid
4 A0aT hiH W alid
b £ 2 AL Yalid
Ve ok 0,001 Valid
VT ey (411001 Valid
4 48 (1] Valul
¥ AT (i3] Valid

L - £ Dt B
W11 e o ({10 Wahd
Y12 S (b1 W elid

The results af the validsry test af the Consumprive Behasvior () vamable in the mahble above

show that all indicarors of these variables are validh This is based on the Pearson correlation

vialue for cach indicator which is greater than r mble of (1460 (n=126), and the sgnificance

value of each indicator is less than (M05 Thus It can be concluded that all indicacors of the
rsumptive Behavior (Y) variable can be tested further i this study.

The foll I.'vang are the resulis of the reliabilicy 1ot of cach varable in thiz soudy:
Tablc 4. Reliability Test
No Variabile Cronbach's Alpha Information

i Lnbemnald Facror{x]] Al Kl gt
2 Exncrnal Facoors (52) L ] Riliable
A Conssmpriy e belansor (5 (0 Rcliablk:

Baseil oo Table 4, it can be seen thae the staement iems of all virdabdes smarcting foom
varibles X1, X2, and Y are said @ be reliahle becase the Crombac aide of each variahle iz
maore sgrnificant than (LGEL Thus, the classical assumprion est can then be earried out which
consists of a nnm'lﬂ.i.tj test, 2 hn:lul:.nﬂhn-nnr!t:.' test, ame o h:mrm-:udn;li:ithr test. [The test
pesules are as follows:
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Figure 1, Hesult of Mormaline Test

mormal P-F Flot of Regression Standardized Besidual
Depenclent Variaiie ¥
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Bascd on the p'in:l:un':' n-'|:||::-'l.'|:I it can be seen that the r.-]n::-r pninl:: :||'.1':|'_|.?= I'-::||J||1.m'||:1 .'||_'.q'||.'ru.-|:|1.

tI'I.E' I.'I.l::II.'l'I.'lu'IJ I.‘Iil.!_r"".'l.ﬂl “J‘I.f! -::.:- 1]'II'.' FI-'I:I'E‘IILTI.‘IEI:-D:'.III. TI:".".ZiIIILI.lI P ]'IIII1 Tﬂmﬂ;liiﬂ!‘t. lI.'I'Il.lﬁ it can !}E EITI.“.'I:I

that the residual value is nomally distibuted, so that the assumption of nommality is met
Table 5. Mulicollizcarry Test Besulis

Mo Wariahle Tolgrang e YIF

l (Constant)

& Intemasd Facworixlh e i 1374
Exrernal Tacrors =% - 1,374

The test wesulrs above show that the clfBnce value of the Inicrmal Factors (K1) and External
Factors {X2} variables is 0.728 preater than 0,18, and the WIE value of both i 1374 k=3 than
10, Thus, it can be staweal that there B oo mulieollineadry svmpuom in sepression meodel.
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Figure 2, Besule of Hetermscedastciny Test

Warmal P-F Pl of Regression Saandardized Residual
Dependent Variahle: ¥
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Expected Cum Frob
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The cest resul s Tlrr::-unl-ull in the :irruj_lnn ahowve show that the l|-|1'|i.r|.|:= ::-rmﬂ sCatier I.||||| g:tph
an.:nd. above and below the value 1 In addition, these r.hui.mt. alsey do not fomm o certain

pattetn. Thas it can be smred that there §s no heteroseedastcity problem n the repression
mmandel.

After the data passes the validity, relia@B)y, and classical assumptions a5 described above, then
multiple regression wests can then be camed out o determine the effect of the independent
vartable on the dependent varable Here ame the resules of the multiple regression st

Table 6 Results of Muliple Kegression Analysis

Unsrandardized srandardized
Cocflickenrs Cofiicients Collinesrity Statiscs
At
Merdd B Lema Hetn t Sig. Tolerance WIF
1 WCorstant) 14 168 2479 5715 <M
o | ST PMET AT SOG = MM 2R 1374
= WL — o T T

. E]\:p;ﬂn.h.-nr Voarsble: Y

The resuls of tiest of the multple lnear regression st n ble abowe sliesw thar both
the Intemal Factors (K1) and Exrernal Facrom (X2) vasiables a positive and significant
mfluence on Consumptive Behavior (). This can be seen in the significance value of the rao
independent vanables which 15 smaller than 0.05, The namre of the posiove influence can be
spen in the posidve vahoe of the Unstandardized Cocefficents (B of the rwo vanables, namely
(L57T For R andd 0019 for K2,

The flkewmnge are the resulis of the simulmancous nfluence test of the rvo ndepemdent
variables on the dependent varkible

* wlarl i
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Table 7. F Test Results
AMNONVA"
Mudel Sumof Sguares - i Blean Scumre F Sa,
I Regression 672670 z 336,339 41,588 = 0"
Hespdunl SR T A 1235 HART
Texal 7 424 125

 Dependent Varigble Y
b. Predictors: (Consmnt], 320 X1

The results above indscare thar there 1s a simulsineous posigve and sipnifcant influence of
Internal FafBrs (X1) and External Facwoes {X2) on Consumptive Behavior (Y] This can be
seen from the significance value of the cffect of U001 which is smaller than (35 and the
posivve F value, which is 41585

Internal Factors Affect Consumptive Behavior

Hu:ed an the rvq:ujtl -af the :.rln.]:n:is I'J.IEEI:TBE] l'l'rg'l.':il:-l.u.l}'r n =1 |-_-.: SEELY thnt Internal Facirs
(X1) have a sigmficant positive effect on Consumptive flf3havior (Y. That is, the hagher the
Intermal Factors, the higher the Consumptive Behavior, This resultis in lne wich the findings
of previous rescarch by Musrifan and Harvanoo 2020, Gurooulva and Widiastai {200 3); and
Permani e1al (20 7).

The incemal faceors consist of psychalogical and persamal oo so thar when Celebranng
Eid al = Firr, they wall not miss this sacred moment, on the preese thar this moment 1s only
done once a vear, According mo Oleafikasan and Mahmod (20073, hedome conformity,
ecomomoe literacy, consumptve lifestele, meduadon, and non-mediaton hfestde - affect
consumptive behavior. §Festvle is ane of the psychological factors of o person to carry out
crmEumiptive hehavior, From the resules of thiz sootement, it can be revealed that inremal
factars can influence consumptive behavioe 6 ]

Consnmptive hehavior during Ramadan was alzo stared by Hasanalh (20206 thar chere was an
increase in eonsumption cos@during the month of Ramadan, The increase in expendimre
inclades the consumpron of food and deink and the purchase afelothing in prepaeation for
Eicl. Ir wirned car thiffar thar moment, people tended to be consumptive in spending the
l-'I.I.I'II.‘Iﬂ- {_.-tmsmat'.-'l:i'.'c bﬂ‘l‘lﬂ.\"im 5“ 'I:I'IE mml‘l l._.lt- R..'Imm:]m '“'Itl'l Eltl'm'l.' mm‘iths I";'Irh:'l'.il.'nl:ﬂl.'l 119
'ﬁgrﬁﬁ:nnt difference. In i.-L‘IrJ.'i'l:ill:rr.r CVErY El.m:l]'_l.' will fock o |:-lu_'_.' necEssties J.unr% the hrl!idsl:.',
B thing and food, which they nay not nead, and follow the vadidon cvery year, However, at
the time of the Covid-19 pandemic, they were no longer in the habit, One of the reasons is
because the government forbids and recommends styving ar bome and they think teey cannot
celehrare and it is wseless to buy wishes like in provious vears, Hackal et al, (20200 revealed
that the influence of the COVIEY virus caused the povernment o st large-scale social
restrictions (PSRE) in these areas o prevent the spread of the vins, This has no effect be@e
ark] after the approach s given as o reminder to lmic the eomsumpaive meature, and v 35 mo1
effcciive in reducing peopk's consumptive behavior dusing this covid 19 pandemic (Thulam
et al,, 2021},

Consumptive belavior from inemal Betos, including pachological amd personal Factors,
Sustaina (HE) smres that consumptive impalses are boying poods or services wachout
planning, namely to suppor appeasance and prestige. Another reazon, because they wanr oo
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take glfts from every purchase that = spenr Anather internal faceor, namely from a personal
perspective, n oerms of age, also affects consumpive behavior, When homemaliers ane voung,
they do nist buy all the things they want every vear, bor they moay hove theie budger every
martth b apenid maoner. Inotermes of worle and their economdc level, they spend exemvagantdy
hecsse of the need for current trends, such as claches and accessofies. Sormonn et al. (2018
rescarch atares that homemakers are actors who abways ke into account the profics and losses
af their transactions nsing mobile goode loana, bot rhis indirectdy creates consamprice
behavior in homemakers. Furthermare, homemalers tend o be consumptive o spend their
mainey in the previous menths, espedally dunng religoos celehrtions.

During the current Covid 19 Pandemic, they have suppressed everything o buay all ther
'|'.|r|:'l.'i||l|.|e-: wizhes apart trom xr:-l.'!.'ing ot home 'rru:nr.nr.-]}' with the han an ﬂﬂ.rhc':r.inj_r, wirh relatmees
and neiphbos ad preventing the wansmis sion of this Covid B vies v deeir familics and
health is essential for them. Purthermore, aceording to Livana et al, {2020) revealing char the
Covid 19 pandemic has spread thooughout the wordd where this discase has aracked many
countries o the point of fiang o relaovely ligh dearh rae and coonomic loss, wich the
community is lkely to be consumpave, which is usually done every mament, They beprin to
recluce cheir consumptive intensity fenoce ot al., 2004

Similarly, in erms of intermal facrors (Kim, e 2005, there are prychological factors,
rgicivating, angd the pereeprion that the madkening aspeer offercd by the mass medi doriog
the moith of Bamadan is very imensive fior peoasation. Noryant and Arindzwand (20150
stared that the promotaons carned our i ako very intense o reach all groups, and here i
was given che mpression of bang verv excessive and concerned wath the desire 0 consume
the products presented amd artached to the meamng of Bid. According o Salihin (20006), the
exposure b advertising was so infense that theee was 2 shift among urban lifestyles o hecome
C|1|'|.F|L|.|'|.'|J.'I'h"|'\'_'.

Exrernal Factors Affect Consumptive Behavior

The results of the analyss show that Bxrernal Factors (52) have a sigmficant positve cffect
an Comsamptve Behavior {§ This shows that the higher the External Factors, the higher
the Comsummptive Behavior, This result is in line with the findings of previous rezearch by
Mhusrafan aned Harfaneo (20200 and Niga amsd Arief (2009

External focrom include the culmre of the Indomesian people, specially in Madora,
Celebraring Fad al-Fireis a critical nvoment that must be celebrated as aooch as possible, This
= contrary to the reachings of [shm so g8 not to overdo it in celebrating hecause i is g
reclundant ace thar Allnh 5WT amd His Messenper do nat like,

."u:cnn:h'nﬁ L i'l:u_.':ll.'.i II'EI:EIE_:lr it is concluded From his research that there i= 1}1nxir]l.'|: inAuence
hl.'T'.'I.'E\:I.'I. J.'E'Iq_'?"::l!ﬂ-r_l.- H.I'II:.I fl.'lltl.l.l.'t' il I.'I |J'|'1|'|¥_| IJ.I'.'I:i.!ﬂ.I'I‘I'Lﬂ. l'n.";-.ll:]'l I:!'ﬂ..‘.l a p:rnnl::rx l'.“-l'_.l ':'I; l'l.']I_EI I'IHi l.'_i' i
ml‘:i‘ I.I.EI: iF-i::ll'b: Cin inﬂu.l.'.ni:-c I:I.'I.EI r \'.IL"Ci.'ijI:II'I!- T .I'.il.' L] rl.!.urnpl:i'q.'-u (8] ol | ."\IE |'|JI"|1-'I.'|-IIL'.| ALl :IT(EI%
to Widindari (20207, chis phenomenon further enyphasizes that shopping activities thar have
soared have become druals themsclves, It can even be said thar shopping is an imegral pa
that is difficulr vo separate from the religiows rmal isdf. Colwree every year In additon,
peeording to Fadli and Aramsar (20160, it 15 saxd thar during the haliday, people flock o the
surface instead of wanting to remrn o being holy by weanng new goods, bat being crapped
in consumerism and buying rhaings greedily

* s rk i
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Firmansjah and Prajavead (2000) stared thar "environmental factors as one decerminant of
crhical consumpaon behavier, There is alsoa significant relatonsbap beracen materialism and
cthical cons urption behavior. These findings indieate that the majoricy of Muslim eonsumers
showing intetest in ethical ennsurnpion behovior™ Because every vear they celebate, but in
thiz Covid 1% Pandernie they do nm celebrate, even though seen from other elements namely
social class and social groups they have reduced consumptive behavior becavse of this
armtion, In addiion, this smudr assumes thar health is more imporane beease the hospital
ared trentment are mote than capable, and thev fzel 1112 hazardous,

Internal Factors and External Factors Against Consumptive Belbgsi

Intermal and exremal factors simulmneoushy affect che consumptive behayvior vanable becanse
the snificance valus &= 0001 and the F vahie is posiove 41,588, which means thar X8 and
N2 onY amulansously are positive and significanc. Internal factors in werms of psvehakagical
arw] personal as well a5 exremal factoesin werms of cultore and secial class affect consumiptive
behavior {Aksoa et al,, 29, These ewa chings can always be wopether inearrving oot acivities
besth to Ful fill wants arfff@eeds. Mardiah (2019 shows that internal factors snd extecfffactors
sigrificantly influence the eonsumgtive behavior of the Muoslin community, and the dominant
factar chat significandy influences che consumprive bebavior of the Muslim community i
Pekanbaru City s |Iﬁ||t|-.-rnr.1| Factoe,

Fadd |:|.-|.T||:r.I ﬂu.r.ing the CONID-1G Fﬂ.m:[cmj.l:, ihe Eovernment Elm.]:-nm:d PSEE i]:l.rgc-m:n]l:'
H:H:II:I.] qu:nchm'ls'l, :I'ti.l'l.'ll.'l.:-' I'\'.'.‘Ilﬁtl:ili:l\.l'lﬁ n ]’JI."I'.I]'IIE rl.":l'-'l.'l.il'l!?' Lt nl' COTI. 11'I|.I"i :iS iI'I. ﬁmrk
CITITTIEST tl!l1|'ll£ CIJ]TIJI'\E (1'-1‘]"_' .:'I-I-'I.d.IJTI:"H'.' ]'.-L'r:-ph: Tl TETLIETE T 1|1ﬂ|.' I'Ii-'LDL' IIF!II'iﬁ.I'I F:I"::II.'I.'I OVCIEECAS,
which is o visit people. Parents or relatives every vear 5o, they assume thar they are only in
their hrmees or just saving helle on theie social media with restdetons. The se of social media
cannm he separated from vatioos {§ffJese advenisements, especially before Bid, Acconding o
Murjayant and Arindawan (2009, advernsing s che best knewn and most discussed form of
promation becanse of its affordable poacre, Fhdavar (20060 showes that capial owners have
predicred Ramadan-ahead of Eid al-Fir e sell produces markerod as symbols and signs and
cormsumets’ motives, Inaddition, consumprive behavior & based om luse, anger, and wisdom
arte] hecause everything will erum wo human bebavior, whether buving goesds i3 10 Gl their
life niceds of beciuse of their desires eesulting from internal and external condinons,

Conclusion

Based on the explanstion abowe, it iz smted that iorermal factors consistng of modvation,
pereeprion, andd beliel affect consumptive behavior, which the Madueese community
considers high sacredness when celebradng Bad al-Fior because the motnent only happens
o a vear, However, external Bacoes influence consumptive bebavioe, samely in teems of
culmire and socel class.

Simultanecusly, inermal and exwermal factors also nfloerce corsumpove behavior, Thess o
things can alwafgbe topether in camrying out actividies both to fulfill wants and needs. In
Matcliab (2019, internal and external facfE} significantly influence the consumptive behavior
of rhe Muslim community, 2nd the domingm factor thar sigrificantdy  influences the
conzumptive hehavior of the h.!lu:@u commaity in Pelaanborn Ciry = the mneemal factor.
However, there are differences in behavior durdng the Cowid 19 Pandemie. Consurmnpuve
behavinr i some people has begun o decrease n spending some of their funds, This is
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hecase people already understand health protecols by reducing curdoor actvides o avold
owe rerenwd ings.

Motenver, the gvernment’s TesTiclions on cotmmundy activities are carrded out =0 that i
affects consurnptve behavier. Consumprive behovior should be avoided beeanse it is oor
good amd o wastefol mer prabdbired by religion. Buying necessities shoukd be rdored 1o the
needds so that the poods will be helpful for bath the shoret and long term.,
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